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From: Steven Kingsley CEO & Team * 201-399-4313 * steve@gastroplex.com

( We are successful serial food entrepreneurs * 5 patents * Two 7-figure exits )




None of the current edibles are really good for us nutritionally

They are full of sugar and other carbs

They contribute to obesity and diabetes
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Most contain artificial colors, flavors, etc

They provide real medicinal value,



Our proprietary, gourmet quality, nutritionally superior products

» With our Sugarlesse™ natural sweetener
for truly tasty, low calorie edibles

* With our CannabisAll™ BitterBlock
technology, to make CBD enjoyable

« And with the highest quality natural
ingredients: Belgian chocolate, kosher

beef gelatin, Arabica coffee extract, etc.

Support Your Health # and Your Charity # to Cure Diabetes and Obesity
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Add xocﬂy the same Only 3 calories in one
amount as sugar gram, instead of 4
TO YOUR FOOD FOR DIABETICS
Sweetens, cocks, and Glycemic Index is 42,
bokes the some wa y significantly lowering
as sugor Natural Sweetener Blend  your insulin response

Sugarlesse™ donates to diabetes and obesity research for all of us who need it
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Sold online In the pipeline

Instant drinks and chocolates

CANNABISALL CANNABISALL CANNABISALL
25mg (BD 25mg (BD 25mg (BD

per serving In per serving in per serving in
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6 Instant 6 Instant 6 Instant
Chocolate Latte Green Juice
Self-dissolving Self-dissolving Self-dissolving

Packs Packs Packs

( 25mg full spectrum hemp CBD/serving. Ingredients: Natural, Non-GMO, Gluten-free, Kosher j




Market Size

North America 2018

9.3 Billion

5.2% CAGR

17.8%

Health Food Snacks Cannabis Edibles Cannabis Medicinals

Capturing 1% of the edibles market equals $12 million in top-line revenues



Market Validation

No comparable healthy, low calorie, sugar free edibles are available

Market tests and sales in 2019 - 2020, San Francisco/East Bay, our home base
Marketing/advertising spend: $0

Online: Organic/WOM Personal selling/ WOM
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Business Model /

We make 100% profit on wholesale, 166% on direct/online sales

6.64 4.5 - 0.72

million million million million

Sales in first 3 years B2B2C Pretax profit B2C Pretax profit  Licensing profit



Competition 3

With no comparable products, there are only indirect competitors

Brand Tasty Al Natural Sugar Free Low Calorie

CannaMallows
\\elgle!

Kiva

Wyld

Kanha

Plus

Baked Ry Bros

0868 ¢ €8¢
XXX88 X|a
XXXXXXB3
XXXXXXS




Competitive Advantages 9

Technology

Provisional patent, patentable

and/or trade secret protected:

Neutralizes bitterness receptors
in the mouth

Without any dairy or other
cream and fat

Makes production of gourmet,
not jet-puffed marshmallows
economical

First to market

Health food quality, sugar
free, low cal. CBD edibles

Unique products

CannaMallows product line.
3 flavors sold, 2 ready for sale

Full pipeline

Healthy, low calorie, sugar
free instant drinks, chocolates

Business acumen

800K after 5 years for season-
ing division + 840K royalty for 15
years from McDonalds’
supplier

4.5 M after 4 years, in shares
from Chinese conglomerate

Founders have invested and
worked together for 20 years




Team 10

We’ve founded 3 successful food businesses so far...

Steve Kingsley, CEO, Food Scientist
Serial inventor and entrepreneur, with 5 patents, 3 startups, and 2 successful exits. Has a MS in
Food Science from Hungary and a MBA in Information Systems from Pace University, NYC.

June Marshall, CMO/CSO
“l Serial entrepreneur, with retail shop, food business, marketing and web design experience at
AT&T. Graduated with a MA in English from the University of Pittsburgh, PA.

Andy Debreceni, COO

W | 20+ years food industry production, QA, and logistics management experience. Earned a BA
. in Economics from Columbia University, NYC.

Next team member/key hire: Active investor or key hire to supplement and/or take over marketing
and sales.



Previously invented and commercialized

CaffeMallows™ Caffe Espress™

. “{l The MlstakesYour Closet

ffeinated Marshmallow:

the Mood for Some Perky Jerky?
he World of Caffeinated Snacks

v

Wall Street Journal TV Food Network

Condiments

Instant Pickling

b

Proven to Work

Visit http://www.pickledilly.com

Link

McDonald’s


https://www.chicagotribune.com/business/ct-biz-rxbar-nut-butter-20180306-story.html
https://www.chicagotribune.com/business/ct-biz-rxbar-nut-butter-20180306-story.html
https://drive.google.com/file/d/1t924hAtitVNVMHCorC7uJMF4mGtBXSzz/view?usp=sharing
https://drive.google.com/file/d/1t924hAtitVNVMHCorC7uJMF4mGtBXSzz/view?usp=sharing
https://pickledilly.com
https://pickledilly.com

Online/mobile

available at

amazon
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Traction & Milestones 13

Total 3 year sales
$23.5 M with $12 M

proTcgiS::etion pre-tax profits
Onboard capacity Y
We key hire Y q
are here Y I
Y ]
[

Sales
$14,200

R&D Market testing Year | Year 2 Year 3



Recent exits in the health food snacks spoce‘

These new brands were acquired at very high multiples

Founded in a suburban The Hershey acquisition Mondelez International
basement four years ago. valued Amplify Snack acquired a majority interest
Chicago-based RxBar sells Brands at $12 a share vs. in Perfect Snacks. Financial
to Kellogg for $600 million $7 previous closing price terms were not disclosed



https://www.chicagotribune.com/business/ct-biz-rxbar-nut-butter-20180306-story.html
https://www.chicagotribune.com/business/ct-biz-rxbar-nut-butter-20180306-story.html
https://money.cnn.com/2017/12/18/investing/hershey-skanypop-amplify-snack-brands/index.html?iid=EL
https://money.cnn.com/2017/12/18/investing/hershey-skanypop-amplify-snack-brands/index.html?iid=EL
https://www.just-food.com/news/mondelez-takes-majority-interest-in-us-based-perfect-snacks_id141700.aspx
https://www.just-food.com/news/mondelez-takes-majority-interest-in-us-based-perfect-snacks_id141700.aspx

Funding

Option |: $1,200,000

Will enable us to:

* Reach Y1 and Y2 sales targets
« Complete management team
- Be flexible/pivot as necessary

Option 2: $1,000,000

Will enable us to:

» Reach the above targets, with
an active investor supporting
marketing and sales

'S

Use of funds

Facility, equipment, production jwieeXeee;

200,000
Inventory 140,000 140,000

Marketing and sales 420,000 420,000
Salaries and wages 380,000 180,000
G&A 60,000 60,000

1,200,000 1,000.000
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For your time and interest in supporting us, to make CannabisAll
Edibles™ into the first and foremost Health Food Edibles brand!

Fire away with your questions or contact me any time, at:

Steven Kingsley, CEO

Phone: +1 (256) 724-8009
Video: Skype: ailabs
Email: steve@hashema.com

Web: CannaMallows.com
Gastroplex.com
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